CARSO NN L T RE &
TOURISM AUTHORITY

TRAVELER OPINION SURVEY
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Project Overview:

e Survey of persons on Carson City’s i‘"
proprietary email list %—-:
* Collected in June-july, 2019 :” o N
e 51% completion rate gi
e 415 fully-completed surveys m“::- e
e Confidence interval: +/- 4.8%
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KEY FINDINGS
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Trips Taken (Past 12 Months)

Five or more 44.8%

Four 13.5%
Three 14.5%

Two 13.5%

One - 10.4% Mean: 6.6 trips
Zero . 3.4%

0% 10% 20% 30% 40% 50%
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Question: In the past twelve
(12) months, how many
trips have you taken of
more than 50 miles one-way
for purely leisure or
personal reasons?
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Place of Residence

Reno IS 19.3%
San Francisco-Oakland-San Jose N 14.5%

Los Angeles NN 10.4% . . .
Sacramento-Stockton-Modesto N 38.4% QUESt|On. WhICh
Phoenix N 4.1% i I
Now York 2 dhe metropolitan area is closest
125 Vegas NN 2.9% to your current home
Chicago M 2.7% .
residence? (Select one)

Dallas-Ft. Worth M 2.4%
Seattle-Tacoma WM 2.2%
Portland I 1.9%
Salt Lake City 1M 1.7%
San Diego M 1.4%
Washington DC M 1.2%
Philadephia M 1.2%
Boston M 1.2%
Houston M 1.0%
Denver M 1.0%

SOME OTHER LOCATION I 19.8%

0% 5% 10% 15% 20% 25%
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General Destination Appeal

Top 2-Box Score
(Appealing or Very appealing)

87.0%

Question: How appealing National parks
do you generally find
each of the following

f | Rural destinations—small
types ot trave towns, agricultural areas
destinations for leisure
travel?

State or city parks 76.7%

70.0%

Resorts or resort destinations 65.4%

Mid-sized cities or urban or
urban destinations

59.9%

Major cities or urban

()
destinations 44.0%

0% 20% 40% 60% 80% 100%
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Destination Selection

Top 2-Box Score
(Important or Very important)

Scenic beauty I 94.7%
Overall ambiance & atmosphere I 90.4%
Affordability I 89.4%
Safety I 87.5%
Lots to see & do I 87.5%
Place for relaxation I 37.0%
Historic attractions/buildings I 36.3%
Cost of getting there I 81.7%
Restaurants, cuisine and food experiences IIIIINN———— 74.8%
Outdoor recreation I 73.8%

Question: In general, how
important are each of the
following to SELECTING THE
" ol —. 5 DESTINATIONS YOU VISIT for

Historic train ride experiences I 62.5% I H ?
Festivals and special events I 62.3% e I S u re °
Interesting, cool or unique neighborhoods I 60.1%

Cultural diversity

Family-friendly activities

Hiking trails

State capitals

Romantic ambiance

Shopping opportunities

Theater & performing arts

Art galleries

Nightlife and bars

Home sharing services (e.g., Airbnb)
Sporting events (to watch)
LGBTQ friendly environment
Mountain biking trails

Sporting events (to participate in)

I 51.2%
I 48.8%
I 47 1%
——— 45.7%
I 40.6%
I 32.9%
I 30.8%
I 28.1%
I 25.5%
I 21.4%

I 18.3%

I 17.5%

I 12.7%

. 9.1%

0% 10% 20% 30% 40% 50% 60%

CCCTA 08/12/19 Agenda Item #10 CTA Guiding Principles Presentation

Destination Analysts, Inc. Page 7

Page 7 of 28



Likelihood of Visitation

Question: How LIKELY are
you to visit each of the
following destinations for
leisure at any point in the
next TWO (2) YEARS?
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Lake Tahoe area

Carson City, NV

Reno, NV

Any other Nevada destination
Virginia City, NV

Yosemite National Park

San Francisco, CA
Napa/Sonoma Wine Country
San Diego, CA

Sacramento, CA

Los Angeles, CA

Seattle, WA

Portland, OR

Phoenix, AZ
Anaheim/Disneyland, CA
Denver, CO

Palm Springs, CA

Salt Lake City, UT

Boise, ID

0% 10%

Top 2-Box Score
(Likely or Very likely)

I 74.5%
I 72.4%
= e8.8%
= 68.5%
I 64.2%
I 54.8%
I 45.4%
I 43.3%
I 21.1%
I 40.9%
I 36.3%
I 35.3%

I 34.6%

I 32.0%
I 31.3%
I 28.4%
I 26.2%
I 22.8%
I 20.7%

20% 30%

40%

50% 60% 70% 80%

Destination Analysts, Inc. Page 8

Page 8 of 28



Familiarity with Carson City

Very familiar

Familiar

Slightly familiar

Neutral

Slightly unfamiliar

Unfamiliar

Very unfamiliar
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B 535

0% 5%

8.0%

7.7%

10%

20%

20.5%

25%

26.0%

25.8%

30%

Question: Overall, how
familiar are you with the
attractions and things to see
and do in Carson City,
Nevada? (Select one)
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Familiarity with Carson City Attributes

Question: How familiar are
you with each of the
following aspects of
Carson City as a place to
visit for leisure travel?
(Select one)
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Scenic Beauty

Nearby attractions outside Carson City
Ambiance & atmosphere

V&T Railway

Affordability of visiting

Casinos

Historical attractions/buildings
Major visitor attractions
Museums

Restaurants and dining scene
Outdoor recreation

Kit Carson Trail (Historic Walking Trail)
Festivals and special events
Neighborhoods

Nightlife and bars

Hiking trails

Art galleries

Theater & performing arts

Golf courses

Sporting events (for spectators)
Sporting events (to participate in)
Mountain biking trails

0% 10%

Top 2-Box Score

(Familiar or Very familiar)

I 58.6%
= 45.2%
I ———— 42.5%

I 39.2%
I 36.5%
I ——— 35.6%
I 35.3%

I —— 34.9%
I 31.7%

—— 30.0%
I 29.1%
—— 20.9%
—— 20.9%
I 20.4%
I 15.4%
I 14.7%
I 14.7%
I 14.2%

I 12.5%

I 10.8%

I 8.7%

I 7.5%

20% 30%

Destination Analysts, Inc.

40%

50% 60%
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Carson City’s Appeal

Extremely appealing _ 26.2% Question. Given What you
appealing [ <o.s% currently know and feel
Slightly appealing _ 16.8% abOUt Carson Clty’ hOW
appealing is it overall as a
| . oo s o .
Neutral [N 13.2% place to visit on a leisure
Slightly unappealing |0.7% trlp? (SE'ECt OnE)

Unappealing I 1.2%
Extremely unappealing I 1.0%

0% 10% 20% 30% 40% 50%
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Carson City Attributes

Question: In your opinion,
how would you rate
Carson City as a place to
visit for leisure?

Top 2-Box Score
(Good or Very good)
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Scenic beauty

Historical attraction/buildings/attributes
Overall ambiance & atmosphere
Affordability

Safety

V&T Railway

Cost of getting there

State capitol complex

Museums

Place for relaxation

Outdoor recreation

Lots to see & do

Family friendly

Restaurants and cuisine

Casinos

Hotels

Kit Carson Trail (Historic walking trail)
Festivals and special events
Shopping opportunities

Hiking Trails

Romantic ambiance

Cultural diversity

Nightlife and bars

Art galleries

Mountain biking trails

Golf courses

Theater & performing arts

LGBTQ friendly environment
Sporting events (to participate in)
Sporting events (for spectators)

I 75.2%
I 74.8%
I 71.6%

I ————— 66.3%
I 65.9%
I 64.2%
I 63.2%
I ————— 61.8%
I —————— 61.3%
I ———— 59.9%

I —— 58.2%
I ———— 57.7%
I ———— 57.7%
I ———— 57.0%
I 50.7%
I 47.6%
I —— 46.9%
I —— 46.6%
—— 39.7%
—— 38.9%
I 33.9%
I—— 31.7%
I 31.5%
I 27.6%

I 27.2%

I 26.7%

I 26.2%

I 16.3%

I 15.4%

I 15.4%

0% 20% 40% 60%

Destination Analysts, Inc.

80%
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Interest in Trip Types

Top 2-Box Score

(Interested or Very interested)

Weekend getaway (1-2

o,
days, with overnight stay) 66.1%

Extended weekend or short

o,
midweek trip (3-5 days) 61.1%

Day trip (no overnight stay) 48.3%

Vacation (6 or more days

o,
away from home) 43.5%

0% 20% 40% 60% 80%
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Question: How interested
would you be in visiting
Carson City, for each of the
following types of trips at
some point in the next 12
months?
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Carson City’ Best Attributes

Question: In your opinion,
what are Carson City's THREE
BEST ATTRIBUTES as a place
to visit? (Select up to three)
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Historical attributes

V&T Railway

Scenic beauty

Casinos

Museums

State capitol complex

Lots to see & do

Affordability in destination
Overall ambiance & atmosphere
Outdoor recreation

Family friendly

Place for relaxation

Cost of getting there

Festivals and special events

Kit Carson Trail (Historic walking trail)
Restaurants and cuisine

Hiking trails

Golf courses

Safety

Hotels

Shopping opportunities
Nightlife and bars

Cultural diversity

Mountain biking trails

Theater & performing arts

Art galleries

Romantic ambiance

Sporting events (to participate in)
LGTBQ friendly environment
Sporting events (for spectators)

0% 10%

I 34.6%
I 29.1%
= 28.6%
I 22.6%

I 16.3%
I 15.1%
I 15.1%
I 14.9%
I 13.5%
I 12.7%
I 11.3%
I 10.3%
I 10.1%
I 9.4%
I 8.2%
I 7.7%
I 7.5%

I 5.3%

IS 4.6%

I 4.3%

. 2.9%

N 2.4%

B 1.9%

M 1.7%

M 1.4%

o 1.2%

B 1.0%

1 0.2%

1 0.2%

0.0%

20%

30% 40%

Destination Analysts, Inc. Page 14

Page 14 of 28



Words that Describe Carson City

Historic I 68.0%
Affordable NN 43.3%

Welcoming NN 40.6% H . H
Uncrowded G 38.5% Question: Which of these
Easy to get to NN 37.3% words or phrases accurately
Relaxing I 36.3% . ,
Charming I 35.3% describe Carson City?
Safe G 34.6%
Beautiful G 32.5% (Select all that apply)

Family-friendly N 31.0%
Fun N 28.1%
Quaint NN 27.2%
Genuine NN 26.9%
Unique NN 24.5%
Exciting I 12.0%
Cultured N 10.1%
Diverse M 8.7%
Romantic M 8.2%
NONE OF THESE W 1.9%

0% 10% 20% 30% 40% 50% 60% 70% 80%
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Words that Describe Carson City

Question: Which of these
words or phrases accurately
describe Carson City?
(Select all that apply)

CCCTA 08/12/19 Agenda Item #10 CTA Guiding Principles Presentation

NONE OF THESE
Touristy

Bland

Hard to get to
Unpopular
Boring
Expensive
Backward
Overdeveloped
Congested
Crowded
Unfriendly

Unsafe

—  68.3%

B 0.6%
B 7.9%
B 6.3%
B 6.0%
B 2.6%
B 3.4%

M 3.1%

B 2.4%

B 1.9%

B 19%
l1.2%

| 0.7%

0% 10% 20% 30%

40%

50% 60% 70% 80%
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Carson City’ Best Attributes

Question: In the past TWELVE (12) MONTHS did
you visit Carson City as part of a vacation or
weekend getaway trip? (Select one)

/Yes, 25.2%

No, 74.8%

CCCTA 08/12/19 Agenda Item #10 CTA Guiding Principles Presentation

Question: In the past FIVE YEARS did you visit
Carson City as part of a vacation or weekend
getaway trip? (Select one)

Yes,
—~_42.0%

No,
58.0%
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Other Nevada Destinations Visited

Reno N 57.7%
. South Lake Tahoe NN 50.0%
Question: Have you Virginia City  EEGG 42.5%
visited any of the fo”owing North Lake Tahoe I 39.9%
N d t / . th Sparks NN 32.2%
€vada Clties/areas in the NONE OF THESE NN 32.0%

past TWO (2) YEARS?
(Check all that apply)

Minden/Gardnerville
Genoa

Fallon

Dayton

Ely

Austin

Eureka

I 30.3%
I 24.5%
I 18.8%
BN 18.3%
BN 10.3%

B 6.3%

Bl 6.0%

0% 20% 40% 60% 80%
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Recall of Carson City Promotions

Question: In the past
Fm not e —_ TWELVE (12) MONTHS do
Yes, 35.9% you recall having seen any
promotions or
advertisements for Carson
City, Nevada as a place to
visit?

No, 38.1%

Destination Analysts, Inc. Page 19
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Where Promotion was Seen

Question: In which of the
following did you see
advertisements or
promotions for Carson City
as a place to visit?(Select
all that apply)

CCCTA 08/12/19 Agenda Item #10 CTA Guiding Principles Presentation

Magazine or newspaper (printed) 49.0%

Online advertisements 48.3%

Social Media (Facebook,
Instagram, Twitter, YouTube, etc.)

Television - 14.1%

Radio I 2.7%

45.0%

0% 10% 20% 30% 40% 50% 60%
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Recall of Promotion Sponsor

Carson City Culture & Tourism Authority
(the city’s official tourism office)

37.6%

Question: To the best of
your recollection, what
10.15% organization(s) sponsored
the advertisements or
promotions you saw?

7% (Select one)

Visit Carson City 30.9%

Carson City event or festival

Other

8.7%

Carson City hotel or other lodging
property

Carson City attraction 5.4%

Carson City shopping venue  0.0%

0% 5% 10% 15% 20% 25% 30% 35% 40%
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Recall of Social Media Promotions

Question: In the past I'm not sure,

TWELVE (12) MONTHS do 12.8% e, 21.4%
you recall any of your
friends or family posting
pictures, stories or
information on social media
websites (Facebook, Twitter,
Instagram, etc.) about travel No, 65.8%
to Carson City?

Destination Analysts, Inc. Page 22
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Connection to Lake Tahoe

I'm not

sure, 7.0% . . .
Question: Prior to taking

this survey, were you aware
that part of Lake Tahoe is in

No, 34.1% Carson City County, Nevada?

~_Yes, 58.9%

Destination Analysts, Inc. Page 23
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Connection to Lake Tahoe: Attraction

Question: Lake Tahoe is less
than 20 miles from downtown

Much more attractive 41.1%

Carson City. How does this more attractive [ 33.8%
effect how attractive you find
... ) Neutral (Neither more nor less .
visiting Carson City? (Select attractive) - 24.6%
one that best completes this
Less attractive | 0.2%
sentence)
Much less attractive | 0.2%
This makes visiting Carson City 0% 10% 20% 30% 40% 50%

Destination Analysts, Inc. Page 24
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Carson City as Capital of Nevada

No, 11.8% . '
Question: Did you know

that Carson City is the
capital of Nevada?

\Yes,

88.2%

Destination Analysts, Inc. Page 25
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Awareness of Carson City’s Downtown Renovation

Question: Did you know
that Carson City’s
downtown corridor was

Yes, 38.1%
recently renovated?

No, 61.9%

Destination Analysts, Inc. Page 26
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Hotel Consumption

Question: If you were to visit Carson City,
where would you most likely stay? (Select all

that apply)

Hotel
Motel

Bed & breakfast

SOMEWHERE OUTSIDE CARSON
CITY (Day trip)

Private residence (with friends
and family)

Private residence (through
AirBnB, HomeAway, VRBO, etc.)

RV Park
Camping

Other place in Carson City

B 6%

| 14%

0% 10% 20% 30% 40% 50% 60% 70%
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Question: While in Carson City, how much would you be
likely to spend PER NIGHT for your overnight

accommodations?

s0-su00

37.3%

$201 - $250
$251 - $300
$301 - $350
$351 - $400

S S——
B s
| 10%
| 0.2%
| 0.5%

Over $400 | 0.7%

0% 10%

12.8%

20%

30%

40% 50%
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Thank you

dave@destinationanalysts.com
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