
MARKETING & PR
CTA BOARD MEETING PRESENTATION

OCTOBER 11, 2021 | LYDIA BECK
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• WEBSITE UPDATE

• SOCIAL MEDIA UPDATE

• PR REPORT

• ONE-SHEET

• BANDWANGO

• MOPO

PRESENTATION OUTLINE
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DIGITAL MARKETING UPDATE 
SEPTEMBER
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DIGITAL MARKETING UPDATE – GOOGLE ADS
SEPTEMBER
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SOCIAL MEDIA UPDATE – PAID CONTENT
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SOCIAL MEDIA UPDATE – PAID CONTENT
NEWSFEED STORIES
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REACH: 1,035,527

PUBLICITY VALUE: $10,642

UPVM*: 18,442,161

SEPTEMBER

PR REPORT

*UVPM counts the number of unique individuals 

visiting a publication’s site in a 30-day period.
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PUBLICITY VALUE: $78,801

UPVM*: 166,413,155
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PUBLICITY VALUE: $78,801

UPVM*: 166,413,155
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• PHOTO SHOOT WITH ZACH AND 
TRESPASSER PRODUCTIONS TO 
GATHER SOME GREAT DRONE, 
VIDEO AND PHOTOS

• AN INFLUENCER WILL BE COMING IN 
AND FINALIZING THE DETAILS FOR 
THAT TO HELP PROMOTE AND 
GATHER CONTENT FOR NEVADA DAY 
TO BE A WEEKEND STAY IN CARSON 
CITY
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WE ARE STARTING OUR PASSPORT PROGRAM BUILDING THIS WEEK, BEGINNING WITH BRAINSTORMING 

AND CHOOSING AN IDEA FOR OUR FIRST ONE THIS WEEK. 

• OUR GOAL IS TO HAVE TWO PASSPORTS COMPLETED THIS YEAR

10e. 20211011 CC CTA Agenda Report - Marketing & PR Presentation Page 12 of 15



V
IS
IT
 C
A
R
S
O
N
 C
IT
Y

BA
ND

W
AN

GO

10e. 20211011 CC CTA Agenda Report - Marketing & PR Presentation Page 13 of 15



V
IS
IT
 C
A
R
S
O
N
 C
IT
Y

M
OP

O 
&

 N
EV

AD
A 

DA
Y

• MOPO is officially launching October 14th

• We were the first DMO to work with them to provide content for 

the site and we will be helping them launch the app utilizing 

Nevada Day.

• They have created an official Nevada Day channel that will have 

the schedule of the weekend and the parade so users can easily 

check what happening and post about their experiences. 

• We’re working on a potential giveaway to bolster usage, chatter 

about Carson City and downloads for the app leading up to the 

event, with messaging of being a “pioneer” of a new social/travel 

app, making some noise and splash about Carson City. 

• Bobbi, the MOPO team and I met at Stewart Friday to also chat 

more about how this can help Stewart in addition to the audio 

tour, we’re all excited about the future and hoping the launch 

goes well.  
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THANK YOU ALL & HAPPY FALL
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