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• WEBSITE UPDATE

• SOCIAL MEDIA

• PR REPORT

• NEVADA DAY

• BANDWANGO

• EMAIL MARKETING

PRESENTATION OUTLINE
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WEBSITE UPDATE
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DIGITAL MARKETING UPDATE - WEBSITE 
OCTOBER

TOP EVENTS - EVENT LINKS MOST CLICKED ON WITHIN OUR WEBSITETOP PAGES VISITED
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WEBSITE 
CONVERSIONS

OCTOBER

SEPTEMBER

OCTOBER TOTALS
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SOCIAL MEDIA
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SOCIAL MEDIA UPDATE –TOP PAID ADS

MONTHLY TOTALS

PAID ENGAGEMENTS

OCTOBER

11e. 20211108 CC CTA Agenda Report - Marketing & PR Presentation Page 7 of 17



SOCIAL MEDIA UPDATE – PAID + ORGANIC
OCTOBER
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TOP CONTENT - OCTOBER
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PR REPORT
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REACH: 1,035,527

PUBLICITY VALUE: $10,642

UPVM*: 18,442,161

OCTOBER

PR REPORT

*UVPM counts the number of unique individuals 

visiting a publication’s site in a 30-day period.

11e. 20211108 CC CTA Agenda Report - Marketing & PR Presentation Page 11 of 17



PUBLICITY VALUE: $78,801

UPVM*: 166,413,155
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PUBLICITY VALUE: $78,801

UPVM*: 166,413,155
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• Photo shoot with Zach and 
Trespasser Productions went very 
well! 

• Some very cool drone and family 
content coming

• Jessica and Nick from Blue Bus 
Adventure came back for Nevada 
Day weekend

• Our advertising efforts put forth for 
the MOPO app generated 228 new 
users for them

• 93 from the 775-area code

• 14 from 530 area code

• 31 from immediate Bay Area

• Remaining were scattered
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HUNGRY HIKERS & BIKERS PASS
• Our first Bandwango Pass is underway. If all goes as planned, we 
will be launching the Hungry Hikers and Bikers Pass by the end of 
November or 1stweek in December. 

• We have multiple trails chosen all around Carson City that pass 
holders will be able to check-in to at trailheads using GPS tech.

• Each check-in will be an entry toward a quarterly grand prize 
drawing. (Prize TBD)

• We are working with local retailers and restaurants that would 
like to provide offers, like a discount or free item that can be 
redeemed in their locations post hike. 

• The goal is to have them hit the trail and give them a reason to come 
back into town and patronize our local businesses. 
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THANK YOU ALL & HAPPY FALL
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