MARKETING & PR

CTA BOARD MEETING PRESENTATION
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PRESENTATION OUTLINE

WEBSITE UPDATE
« SOCIAL MEDIA
 PRREPORT
 NEVADA DAY
« BANDWANGO
« EMAIL MARKETING
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DIGITAL MARKETING UPDATE - WEBSITE

OCTOBER

TOP PAGES VISITED TOP EVENTS - EVENT LINKS MOST CLICKED ON WITHIN OUR WEBSITE
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WEBSITE OCTOBER
CONVERSIONS

SEPTEMBER

OCTOBER TOTALS
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SOCIAL MEDIA
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SOCIAL MEDIA UPDATE —TOP PAID ADS

OCTOBER

235,204 614,296

MONTHLY TOTALS

$3,067.69

8,484

6,124

PAID ENGAGEMENTS
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SOCIAL MEDIA UPDATE - PAID + ORGANIC

OCTOBER
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TOP coNTENT = OCTOBER
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PR REPORT
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OCTOBER

PR REPORT

Monthly Summary

MEDIA FAMS (Familiarization Tours) in October 2021:
- Nick & Jessica #bluebusadventure, self guided Nevada Day Weekend tour.

Overview:

During the month, there was a lot of anticipation and hype leading up
to Nevada Day Weekend. With a number of cherished events returning
to the state capital, Visit Carson City helped launch a new event
experiences app, MOPQ, on Nevada Day Weekend.

By partnering with MOPQ, Visit Carson City is now able to offer both
visitors and locals alike a next-generation mobile solution featuring an
extensive library of local activities, events and content. MOPQO's Al-
driven personalization technology enables consumers to discover
experiences that are just right for them, and local businesses to expand
their base of new, qualified customers. The app's built-in social network
for experiences allows users to connect and engage with others around
the things they care about.

Users who downloaded the app via a dedicated link an the Visit Carson
City website or social media posts had access to a curated suite of
Nevada Day content with all the latest infarmation on the weekend's
events and activities, including start times and locations, lists of
suggested activities, participating businesses and more. A press release
about the app was sent out ahead of Nevada Day weekend and received
local pick-up in Carson Now, The Nevada Appeal and This Is Reno.

Additional PR efforts this month were focused on bringing three

journalists and bloggers to Carson City next month - Jessica Briggs,
Justine Young and Virginia Miller.
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* Photo shoot with Zach and
Tre[sdoasser Productions went very
welll

« Some very cool drone and family
content coming

« Jessica and Nick from Blue Bus
Adventure came back for Nevada
Day weekend

» Qur advertising efforts put forth for
the MOPO app generated 228 new
users for them

* 93 fromthe 775-area code

* 14 from 530 area code

* 31 from immediate Bay Area
* Remaining were scattered
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HUNGRY HIKERS & BIKERS PASS

* Qur first Bandwango Pass is underwauy. If all goes as planned, we
will be launching the Hungry Hikers and Bikers Pass by the end of
November or 15t week in December.

* We have multiple trails chosen all around Carson City that pass
holders will be able to check-in to at trailheads using GPS tech.

* Each check-in will be an entry toward a quarterly grand prize
drawing. (Prize TBD)

« We are working with local retailers and restaurants that would
like to provide offers, like a discount or free item that can be
redeemed in their locations post hike.

* The goalis to have them hit the trail and give them a reason to come
back into town and patronize our local businesses.
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October Update

1,530

Opened

Successful deliveries
Total opens
Last opened

Forwarded

October Events

2,030

QOpened

Successful deliveries
Total opens
Last opened

Forwarded

Nevada Day 2021

1,942

Opened

Successful deliveries
Total opens
Last opened

Forwarded

314

Clicked

6,376 09.4%
2,770
1/1/217:32AM

0

351

Clicked

6,376 99.4%
3,426
10/31/2110:48PM

o]

243

Clicked

6,402 99.5%
3,410
1/1/2112:40PM
0
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39

Bounced

Clicks per unique opens
Total clicks
Last clicked

Abuse reports

38

Bounced

Clicks per unique opens
Total clicks
Last clicked

Abuse reports

32

Bounced

Clicks per unigue opens
Total clicks
Last clicked

Abuse reports

40

Unsubscribed

20.5%
629

10/30/211:50PM

2
23
Unsubscribed
17.3%
615

10/28/21 7:58PM

3
13
Unsubscribed
12.5%
462

11/1/21 11:56AM
2
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THANK YOU ALL & HAPPY FALL

11e.20211108 CC CTA Agenda Report - Marketing & PR Presentation Page 17 of 17






