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SENTATION OUTLINE

PR REPORT

« GOOGLE ANALYTICS
« SOCIAL ANALYTICS
GOLFAD
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JANUARY

PR REPORT

Publicity Value

Pub Value - Month
$36,816.47

Pub Value - ¥TD

$829,378.52

Fiscal Year Goal: $500,000

Reach

Reach - Month
327513

Reach -¥TD

9,663,624

Brand Pull Breakdown

From this month's top stories

Total Stories

Stories - Month

Total Stories -¥TD

40

Fiscal Year Goal: 15 of 36
regional/ational stories placed.

UVPM

UVPM - Month

73,403,544
UVPM - YTD

541,856,549

@ Aris & Culture
@ Historical
® Cutdoor
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Monthly Summary

In planning forthe first half of 2023, KPS3 and Visit Carson
City revisited the 2022-2023 (FY23) Communications
Strategy to ensure goals were tracking and strategies are in
place to achieve what we've set out to accomplish.

This month, along with media road trip kit follow-up, media
pitches and laying the foundation for a second activation at
Harvey's Outdoor Arena in Lake Tahoe, the team at KPS3 also
reviewed its Visit Carson City media wish lists researching
additional media for targeted pitches.

Of note, Via Magazine published a roundup of 16 Seasonal
Road Trips to Take in 2023, in which Carson City to Silver
Springs, Nevada was the first road trip highlighted under the
Fall Season.

KPS3 fielded an additional media request from Via Magazine
this month fora Spring story they are working on about
waterfalls and waterfall hikes. In collaboration with Carson
City Parks & Recreation, we were given the okay to move
forward with allowing them to include the Kings Canyon
Waterfall in the story. More than ever, the magazine, which
nas a circulation/audience of 2,629,848, is looking to
showcase Carson City and all it has to offer.
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PAID SOCAL | AD PERFORMANCE

Paid Performance Summary

View your key paid campaign performance metrics from the reporting period.

Total Spend

$2,121.31 \306%

Impressions CPM Engagements CPE

1,036,668 ~905% $2.05 “636% 18,503 “w55% $0.11 w265%

Clicks CPC Web Conversions CPCon

11,010 “N1.6% $0.19 N294% 297 N64% $7.14 793.1%
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Bounce Rate
Sessions

GﬂOG LE e
ANA Y I Ics . Performance Max 1,351 (17.34%)
: Digital Pass Promotion Nov/Dec 2022 1,179 (15.13%)

- Copy

Arts & Culture - Mark Twain - Lead Gen R i R 5
- Dec 22 1,069 (13.72%) ( 6) 90.43%

newslettersignup 836 (10.73%) (11.08%) (10.41%) 77.80%

Pageviews 2 2
General Carson City Campaign

708 (9.09%) (8.71%) 02%) 43.61%
Search

Page path level 2 Pageviews 4 Unique Pageviews Avg. Time on Page

visitcarsoncity.com/ { 5,128 (12.37%) 38,096 32,764 00:01:24
6 1.86% (41471) 06.19% (34,061) 2.04

of Total: 9

View: 00:01:15 (1
visitcarsoncity.com/things-to-do/ = 1,500 (3.62%)

/attractions/ 7,682 (20.16%) 6,554 (20.00% 00:01:29
: : 7 T ’ Ty i
visitcarsoncity.com/carson-city-triathlon-pass-drink-dine- | 1363 (3.29%)

dip/ S 4 / 5,128 (13.46%) 4,468 (13.64% 00:00:56
visitcarsoncity.com/hotels/ : 1,325 (3.20%) E /things-to-do/ 4,343 (11.40%) 3,534 (10.79% 00:01:10
visitcarsoncity.com/subscribe/ & 1,300 (3.13%) E /hotels/ 3225188 a7%) Z070" (5% 00:01:28

visitcarsoncity.com/mark-twain-days-subscribe/?+Cultur 1238 - ] /events/ 3116 (8.18%) 2778 (8.48%) 00:01:57
s : 5 , (2.99%)
e++Mark+Twain++Lead+Gen+-+Dec+22=
/food-and-drink/ 2,195 (5.76%) 1,926 (5.88% 00:01:02
visitcarsoncity.com/mark-twain-days/ (£l 1,110 (2.68%)
/blog/ 2,035 (5.34%) 1,838 (561% 00:02:19

visitcarsoncity.com/hungryhikers/ = 924 (2.23%)
y 9ty ! : /mark-twain-days-subscribe/ 1,586 | 1,458 (445 00:00:39

visitcarsoncity.com/events/ ( 871 (2.10%) i /subscribe/ 1,558 | 1,375 (4.20% 00:00:49

visitcarsoncity.com/blog/surprising-experiences-await-in-

%) R /carson-city-triathlon-pass-drink-dine-dip/ 1,365 | 1267 (3 00:01:45
nevadas-capital/ 739 (1.78%) / Y I p/
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GOLFING
NEVADA
MAGAZINE memories=

AD AND SMILES.

After a round, discover more of Carson City, the kind of

destination where you can sit back, sip a cocktail, and savor
the scenery. Don't just remember the good old days.

Live them.

VISt VISIT

m FIND YOUR NEXT nmmnf::: c ARSON
e CITY
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CARSON
CITY
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