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PRESENTATION OUTLINE
• FY23 ANNUAL RECAP

• DIGITAL MARKETING

• NEWSLETTERS

• PUBLIC RELATIONS

• INFLUENCERS 

• NEW CAMPAIGN ASSETS 
COLLECTED
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PAID DIGITAL
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REACH: 1,035,527

PUBLICITY VALUE: $10,642

UPVM*: 18,442,161

PAID DIGITAL MEDIA RECAP

*UVPM counts the number of unique individuals 

visiting a publication’s site in a 30-day period.
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NEWSLETTERS
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NEWSLETTER 

PERFORMANCE

*UVPM counts the number of unique individuals 

visiting a publication’s site in a 30-day period.
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PUBLIC RELATIONS
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PUBLIC RELATIONS RECAP
• 54 individual stories were highlighted through earned media placements in FY23.

• $985,534.22 publicity value was earned in FY23, which exceeded the initial goal 
of $500K. 

• New goals are being assessed for FY24.

• KPS3 helped to secure national and target market placements, including Travel + 
Leisure, HuffPost, AAA’s Via, Mercury News, Fodor’s Travel, Allegiant's Nonstop 
Life, Reno News & Review, and more.

• 13 FAM visits were completed in FY23, eight of which were with travel media and 
five with social media influencers.

• Across all media coverage, 36% of placements were arts and culture focused, 25% 
were history focused, 22% were family focused, and 17% were outdoor focused.

• Two brand activations were executed at Harvey’s Lake Tahoe’s Outdoor Arena, 
which attracted 623 total Visit Carson City booth participants and captured 313 
contacts. 

• FY24 activations are begin brainstormed more to come with the new 
marketing plan to be presented soon.

• KPS3 created 15 blogs that highlighted events, activities, and experiences in 
Carson City. These articles received 24,552 pageviews on VisitCarsonCity.com.
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INFLUENCER RECAP – FY23

12d. 20230814 CC CTA Agenda Report - Marketing & PR Presentation Page 9 of 17



INFLUENCER RECAP – TOP CREATORS
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INFLUENCER RECAP – TOP CONTENT
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INFLUENCER RECAP – KPIs
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FULL DIGITAL AUDIT TO 

INFORM FY24 

RECOMMENDATIONS, 
STRATEGY AND MARKETING 

PLAN
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NEW CAMPAIGN CONTENT
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SOCIAL MEDIA CUTS
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THANK YOU
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